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FOREWORD

SOME WORDS FROM THE CEO
Let’s talk about the Big P — politics. It’s a slippery 

slope for a lot of people, and for others it’s just an-

other reason to hate society. For us here at Red 

Tape Co., it was the political scandals that served as 

our inspriation. 

As you read through our annual report for the 2015 

year, I invite you to really think about our product 

the way we think about everything else: as inspira-

tion. While we think we’re pretty witty, we want you 

as our investors and shareholders to sit back and 

enjoy the ride.

 

Stay scandalous, my friends.

Lyndsey Jimenez
Chief Executive Officer



quarter summaries
JAN - MAR

Our beginning of the year sales were low, but only 

because it’s generally our off-season. This is the time 

where we decide on our seasonal brew themes.

APR - JUN

During this time, we sold our normal beers and made a 

nice chunk of cash. We doubled our first quarter sales.

JULY - SEPT

By this time, our brews are in full swing and some of our 

brews started being sold at Fenway. We made $50,000 

this quarter go us.

OCT - DEC

We made $125,000 because a lot of people needed to 

get drunk after the republicans took over the house and 

senate in the midterms.

we like 
beer.
we like 
politics.

“
“
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OUR COMPANY



the lewinsky
& tricky dick

& tHE WEINER.
Red Tape Co. tries to make you uncomfortable in all the right ways. For our first 

seasonal brew (developed in October of 2014), we went with political scandals to 

get ready for the mid-term elections. 
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OUR PRODUCT



Red Tape Co. prides itself on its tongue 

in cheek nature along with a great, fresh 

taste. For us, there’s nothing more im-

portant than making our customers hap-

py — even if it means pissing off a few 

politicans along the way. While you’re 

drinking Red Tape Co. Brews, we want to 

make you think about thigs you haven’t 

before. Here at Red Tape Co., we want 

you to drink and we want you to think. 

REDEFINING THE LOCAL BREW

Developed in Cambridge, Massachu-

setts, Red Tape Co. was tired of people 

knocking on those who drank beer. So, 

we decided to give the haters what they 

wanted in a brew created on the type of 

funny that makes you think before you 

can laugh about it. 

This is where the inspiration of our brew 

came from. If there’s one thing that can 

both piss people off and make the rest of 

us laugh, it’s the scandals made by po-

liticans. We’re here to lighten the mood 

yet still keep you in the loop when you’re 

chatting up the lone ranger at the bar.

THE NECESSITY OF THOUGHT

For us, thinking is almost as important as 

the drinking. So, with each bottle comes 

a story of the scandal and some doodles 

to remind you what the politicos didn’t 

explicitly say.

SUMMARY OF SUCCESS

Red Tape Co. has been incredibly suc-

cessful — in both the beer community 

and the political scene. 

We’ve seen a huge jump in our numbers 

from the beginning of our release of the 

Party Animals brew series to now. We 

anticipate only more success to occur 

as we release more themes and more 

brews unique to those said themes.

When talking about politics now, our 

brews are only a sentence away. From 

the president to his staffers, we’ve been 

the talk of Capitol Hill. We’ve even had a 

couple politicians beg us to remove this 

from the shelves, but hey, it’s now our 

fault that they’re so scandalalous. 

THE COLD, HARD FACTS

When it comes down to it, Red Tape Co. 

has opened so many doors for Mas-

sachusetts-based breweries that have 

been competing against big-time brew-

ers like Samuel Adams for years. 

We’ve received so many thank yous and 

praise for our success in the industry 

and for our unique type of brewing and 

our tongue in cheek way of marketing it. 

We’ve got a lot going for us and we can 

only be excited for what’s to come for us 

as a brewery. 

Thanks for believing in us and thanks for 

buying into the scandal of it all.
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A LETTER TO OUR SHAREHOLDERS



WE WANT 
YOU TO 
DRINK & WE 
WANT YOU 
TO THINK.

“
“
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A LETTER TO OUR SHAREHOLDERS
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ON THE FINANCIAL SIDE

8
1
0

DIFFERENT
BREW THEMES

MASSACHUSETTS
BASED BREWERY

HAPPY
POLITICIANS

$75,000

$135,000

$462,000

$1,000,000QU
AR

TE
R 

CA
SH

 S
UM

M
AR

IE
S

po
pu

la
ri

ty

2014-2015 year

US

THEM



9

ON THE FINANCIAL SIDE

THE COLD, HARD STATS

Looking to the left, you’ll see a 

series of graphs. These are our 

cold, hard stats. We’re breaking 

down our success in some pretty 

numbers. Below are the explana-

tions for the numbers.

WORDS FOR THE DATA

The first is a bar graph showing 

our monetary growth by quarter 

for the year. The next is a line 

graph showing our popularity 

in comparison to the failure of 

our competition. The last is a list 

of our brews for this past year’s 

theme: Party Animals. It discusses 

the popularity of each brew with 

republicans and with democrats.

THE BREWS BY THE NUMBERS: PARTY ANIMALS

THE LEWINSKY

THE TRICKY DICK

THE WEINER

THE RECOUNT

THE SUPER PAC

THE MARILYN

89% / 63%

76% / 37%

90% / 100%

24% / 60%

100% / 100%

80% / 71%
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ON THE CORPORATE SIDE

board of directors
LYNDSEY JIMENEZ
Chief Executive Officer

JANE DEPGEN
Executive Chairwoman

ROSLYN PALMER
Vice Chairwoman

ELISE DELOY
Executive Vice President

JOHN PAUL CHUNGA
Sr. Vice President, Finance

CARA DELEVINGNE
Sr. Vice President, Sales

WILLIAM SKALMOSKI
President, Communications

HARRY WINNICK
President, Corporate Affairs

RIKKI SCHNEIDERMAN
Advisory DIrector

MIRETTE WAHBA
Chief Operating Officer

WILLIAM MILLER
Chief Financial Officer

MATTHEW DAYTON
Brewmaster

JAMES COLEMAN
President, Marketing

NATALIE MANEVAL
Lawyer

CAROLYN SAXTON
Lawyer

HOWARD M. COOPER
Lawyer

730 Massachusetts Ave.
Cambridge, MA 02139
617.868.8800

1 Federal St.
Boston, MA 02110
617.720.2626

BREWERY

LAWYER’S OFFICE

STOCK LISTING
Red Tape Co. can be 
found under RTA.




